2007 Leaders In Retail Architecture

The Mall at Chestnut Hill >

Simon Property Group asked Arrowstreet to design
a renovation to one of their most successful retail
centers. The design invokes the classic qualities of
a shopping arcade, and creates an inviting look and
feel for customers and tenants alike.
Photographer: Robert Benson

A Wayside Commons,
Burlington, MA

The facade of anchor
tenant L.L.Bean was
designed to serve

as the focal point of
Wayside Commons, an
open-air lifestyle cen-
ter outside Boston.
Photographer: Bruce
Martin

Arrowstreet Inc.
212 Elm Street
Somerville, MA 02144

Phone: 617.623.5555

Fax: 617.625.4646

Website: www.arrowstreet.com
Size of Firm: 150 people

Year Established: 1961

ARROWSTREET

Arrowstreet’'s success over four plus
decades and more than a thousand projects
is based on the passion and purpose the
firm brings to every commission. As a firm
providing architecture, planning, graphic and
interior design services to developers and
retailers all over the world, Arrowstreet has
gained a reputation for challenging conven-
tions and generating unexpected solutions
to the challenges that arise with mixed-use
developments and specialty retail.

Some trends that Arrowstreet believes
will impact the industry for years to come
are green design and consumer desire for
authenticity.

GREEN DESIGN -HERE TO STAY

“Ten years ago no one wanted to talk about
going green. Five years ago it was the mar-
keting people who wanted to talk about it.
Today it is the operations people who want
to talk about it. It is the future of building in
America.” John Cole, Arrowstreet principal,
observes.
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Arrowstreet, one of the leading U.S. archi-
tecture firms for sustainable projects, a
recipient of the AIA COTE award, is currently
working on green projects of almost every
building type, such as mixed-use, retail, resi-
dential, office, hotel, civic, and educational.

BACK TO ROOTS RETAIL

“Developers are reaching back to the roots
of Main Street retail to provide environ-
ments that are engaging in themselves
while adding back services and uses that
are typical of traditional urban centers,
for instance civic buildings, supermarkets,
housing, and offices,” says Kevin Nice, asso-
ciate principal.

Current Arrowstreet projects that reflect
these trends include Patriot Place, a mixed-
use development adjacent to the New
England Patriots’ football stadium; Smith
Haven Shopping Center on Long Island, New
York, a lifestyle center addition as well as
renovation, and the new L.L. Bean Hunting &
Fishing Store in Freeport, Maine.
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